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@ el EXPLOSION OF DIGITAL CHANNELS
Consumers use of digital channels changes ’ G008[€

constantly. Do you know which channels Y R
1 Tube

your consumers are using?

WHY DO YOU NEED IT

CENTRALIZED DATA " i
Data is being collected from numerous Lx.El|
Brandtribe will allow you to sources and kept on CD’s and spread
visualize and measure your sheets. Are you using the underlying data y' @E

I ) . ?
digital campaigns across to increase your ROI*

multiple channels.
SINGLE CONSUMER VIEW Rl
Are your consumers treated as if each one
is the most important to your brand, or do
they feel like one of the herd?

RETURN ON INVESTMENT

Are investment decisions being made in a
vacuum? How important are conversion
rates to your brand?

PRIVACY ISSUES

POPI legislation is on the horizon, How A
compliant is your data? o "&
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@ BRANDTRIBE

HOW DOES IT ' PAID MEDI4
WORK

CONSUMERS iiohi

Brandtribe is an open
platform delivering these
key benefits: [l

FLEXIBLE — Integrate with ' WEBSITE
any platform, including
your existing systems

EFFICIENT - all data and
reporting in one place, BRANDTRBE

adapt to change quickly

COST EFFECTIVE — no |

need to rebuild what ﬁ m e
already exists —_— il

Lead Agency Brand Manager Digital Agency



BRANDTRIBE

CONVERSION
OPTIMIZATION

MULTIPLE CHANNELS —
Measure conversions
across multiple
channels

REAL TIME — Don’t wait
for the end of a
campaign to see results

ONE-ON-ONE — Treat
your consumer as an
individual

CONSUMER UNDERSTANDING
Learn more about each consumer with
every interaction. Gather demographic
information about your consumer or
ask brand specific questions to gain
actionable insights

SINGLE CONSUMER VIEW
Marketers need a single consumer view
because consumers expect interactions
to reflect a consistent understanding of
their history and preferences across all
channels

SEGMENTATION

Segment consumers based on rich
consumer data and insights. Know
where each consumer is on the
conversion journey to reach them with
the right message

PUSH MESSAGING

Send personalized relevant messages
every time. This will increase your
consumers loyalty and the efficiency of
every campaign

Details
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BRANDTRIBE

MAXIMIZE ROI

BENCHMARKING — Make
investments based on
historical returns

REAL TIME - Make
decisions when they
matter

ANALYTICS - Gain
valuable insights at every
consumer touch point

CAMPAIGN PERFORMANCE
Track your campaign performance in
real time. Brandtribe provides a quick
overview of all campaign KPI’s ;
interactions, data enrichment, ROI,
and much more

COMPARE PAST CAMPAIGNS
You can compare up to 50 campaigns
at once to create a benchmark
against which you can measure your
current performance.

OPTIMIZE MEDIA SPEND

South Africa will spend R 2 billion on
digital advertising. Track PPC, e-mail
and other push media from initial
spend through to actual conversions

TARGETED PUSH MESSAGING
Segment consumers based on

common consumer data and insights.

Breakthrough the advertising clutter
by sending relevant messages to
likeminded consumers.
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& BRANDTRIBE
Rt GOOGLE ANALYTICS CAMPAIGN TRACKING

New Users s X

® New Users

REPORTING IN
ONE PLACE 5
* ENHANCE - no need to E-MAIL TRACKING PPC TRACKING
Change What you are Campaign l Chan:\nel ljerformance()verview
doing e e

* MULTIPLE CHANNELS -

*
,
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track interaction across I:';:'r';frfrfréfrfr.i.!_i};;};;}}}iiiéiiiiii
different channels e
* EFFICIENCY —save time CONSUMER DATA CHANNEL INTERACTIOIN
by generating reports
across multiple data e i
— - I — —— .
sources = —  E— = =3
=« [



BRANDTRIBE

CONSUMER
INSIGHTS

DEMOGRAPHICS -
Brandtribe has created
predefined demographic
data sets

CUSTOM QUESTIONS —
Gain deeper insights by
tracking answers to any
closed question

PERSONAL & RELEVANCE

— Treat each consumer

like they are important to

you.

GENDER

DEMOGRAPHICS

CONTACT INFORMATION

Comiact

PERSONAL INFORMATION

UEFA TEAM?

What

I8 yeur lavourioe UBFA neam T

CHANNELS

Chansel DaliBulisn

CUSTOM QUESTIONS

CAR?

‘What kind of car would you lke o drive? Arrmers.



BRANDTRIBE

10 features we think you will love!



@ BRANDTRISE
WEEKLY SPOTLIGHT

WEEKLY REPORT

EMAIL BRANDTRIBE SPOTLIGHT
. Monday, 29 April 2013

Brandtribe is able to send out TEST CAMPAIGN 29 APRIL

a weekly campaign update to

the whole tea m, Summary Statistics vs. Last Week

automatically.

t + 1

We currently fea.ture the rpost 110 (+20) 110 (+20) 10 (+3) i
common Campalgn analytICS, Total Interactions Total Consumers New Consumers Average Interactions
with a link to the main
campaign report on

Brandtribe. e weo | 110 (+20)

Two Weeks a0

CLICK HERE FOR THE FULL REPORT o

Entries Per Week




@ BRANDTRIBE

SETTING AND
MONITORING
TARGETS

Brandtribe allows you to set
goals for an upcoming
campaign, with a focus on
recruitment, volume
driving or data enrichment.

TRACK YOUR GOALS
IN REAL-TIME

Data enrichment targets can
be set and monitored:

1) per campaign

2) per year

PBS Mobi

Basic Targets Budget Advanced Advertising Spend Asset Library External Data

Targets

Recruitment Volume Driver

New Consumers Gained Entries / Interactions

30000 50000

Total Consumers Engaged

40000

Data Enrichment

First Name B 500 Remove
Last Name B 500 Remove
Gender B 500 Remove
Save campaign Cancel

Consumer Target Results

Totals Percent Achieved
Property Target Actual Achieved : -
Email Address | 11
Email Address 30,000 ZZ5 0.75% .
First Name | 1t
First Name 30,000 322 1.07%
Genderﬁ 1
Gender 30,000 33 1.04% - 4
Last Name | 1 i
Last Mame 30,000 M7 1.06%
Mobile Number [ :
Mobile Number 30,000 181 0.54%

u} i} 1 1 1




BRANDTRIBE JOHANNA C STRAUSS Interactions Details interactions =5 )

* Consumers | JOHANNAN Interaction Details

F U LL PAP E R TRAI L Eiacr;;::'?:our Future NCP - SM3 (Techsys)

Date Cam|
Brand
] 2013-10-22 07:51:44 Kickst Windhoek Draught ght
Store a complete history of Consumer
. . . JOHANMNA C STRAUSS
2013-10-22 07:50:10 Kickst ht
every interaction your Interaction Date g
consumers have with your S01310.27 074755 ickdl 2013-10-18 12:27:11 x
brand.
2013-10-22 07:46:29 Kickst Raw Data ght
This feature protects your 2013-10-22 07:43:55 Kickst created ght
o 2013-10-18 21:24:40
brand in the event of a T o Processed |
A0 3-T0-22 2lan ICKS o 0
. . . 2013-10-18 22:17:.02
consumer dlsputlng giving Process Statie
over their data. 2013-10-22 07:40:01 Kickst Success ght
Service User
2013-10-22 07:38:09 Kickst BT ght
External Key
2013-10-22 07:36:41 Kickst 880457 ght
Interaction Date
2013-10-22 07351 Kickst 20131018 122711 PM ght
Mobile Number
2013-10-22 07:33:35 Kickst 64855932661 ght
Allow Mobile
2013-10-21 20:25:16 Kickst ght
True
2013-10-21 20:19:02 Kickst ght
Content
4860990909

Interaction |:> IEr-trla_«dsmtus
vall
detail Consumer Group

[ TR T §




BRANDTRIBE

SIMPLE AND EASY
DATA TRANSFER

Importing data has been
made easy and simple.
Brandtribe does an
automatic data check,
highlights potential issues
and lets you check the
result before importing

Select Campaign and File

Fia

Workahoet

Detads xixx

Sheet!

Preview of “Detalls xisx™ data:

Andrew Details

-
-
-
-

)

Corturers

—

Details

Tise

Fest Narme
Lasi Nare
Homa Phone

Work Phore

IMPORT WIZARD

CONSUMERS

Questions

Hep O
Cape Town 783807
200 Tow TSI
 TOw IMET
200 Tow 23408
Devices [) Locations Q@ Hep O
Addresses
TR T Motls



9 BRANDTRIBE

COMPARE PAST
CAMPAIGN RESULTS

Brandtribe now allows you
to compare past and present
campaigns, on a summary or
day by day basis.

You can compare up to 50
campaigns at once to create
a benchmark against which
you can measure your
current performance.

Windhoek 100% Pure Beer SMS Line NCP
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Interactions (2038485) Average Interactions (19.78) Unique Consumers (103070) New Consumers (99.51) %

HIGH-LEVEL
NDICATORS

EE% /4/;%: : \
f A 7.22\} } /_f /144491( 36.22K
t E\E o ; S o

Interactions (457551) Average Interactions (9.02) Unique Consumers (50701) New Consumers (100) %

Daily Entries (Accumulated)

DAY BY DAY
ENTRIES



ERANDIEEE

INTEGRATING
GOOGLE ANALYTICS

We support Google
analytics within Brandtribe,
allowing us to track visitors
numbers, conversions and
device info.

By doing this we can
perform a number of
calculations that give
insights that are very useful.

Campaign Traffic Analysis

Campaign Users Sessions Pageviews Pages per Session

89 699 199 699 212 568 1.06

Campaign Traffic Split by User Type

= New Users
® Repeat Users

Campaign Traffic by User Type

®Repeat ®New

o3

geeese

g33383s333s3 333 3

T I T T IS SRS T3S TITEEHRTIRNS

I'EEEEESEEEEEEEREERE 2 ERRRRRRe 2

Campaign Period
Campaign Traffic by Channel Campaign Traffic Split by Channel
Total Website Trafic  =—Direct ===Organic ~Paid ~—Referrals Email Onhers

6000
5000
4000 ® Dwrect
5 Organic
7 3000
: | "pad

Email
® Roforrals

Others

40409
404/28

Campaign Traffic Analysis by Time of Day Campaign Traffic Split by Time of Day

S Total Campaign Traffic Moming ==—AfRemcon ~—Evening = Middle of Night

Morning Sessions
® Afternoon Sessions
 Evening Sessions

 Middle Of the Night Sessions

ggg 228
228 323

T 3IX3 3 xS X X322

20;
20!
20!

0!
201
20;

~~~~~~~



Traffic Analysis

BRANDTRIBE

Email Traffic Analysis Email Traffic Split
® Total Website Trafic ® Compettion Blast = Reminder Emall B Winner Announcement
2200
17200
g 1200 W Other Website Traffic
| ® Competition Blast
j 700

® Reminder Emall

® Winner Announcement

INTEGRATING -
E-MAIL INSIGHTS RititHE

/04/05

0;

Campalgn Period

Email Campaign Performance

We allow you to pull the
FESUHZS Of yOur emall Email Performance in numbers Email Performance in %

19985 19980 100.00%
. o - ®Cicks ® Conversion
. . . Oelvers ®Opens SCicks ®Conversions o
campaign directly into N - -
20000 15000
18000 16003 €0.00%
. 16000 0000
ranatripe. 1ons . oo
12000
10000 5000 0.00%
00D
6000 399 ° 0.00%
000 2398 1920 + Compeston Slast Ema Reminder Ema Wirner Announcement
e support manual or oo e o s o
) ——Open Rate 20,00% 12.00% 80,00%

Compention Bast Ema Reminder Ema Winner Announcement

direct integration with e = e — —

rd i
3 p d rty messa g In g Email Engagement by Time of Day - Email Engagement by Time of Day
platforms such as Dt -

. B

Everlytic or Mailchimp

Most popular Email Clients

" Outiosk 2010
"Gm

Maorning Sesvons oo

# Outiook 2013

® Afternoon Sessions

L
& Phone
® fvering Sessions
® Outiook 2007
®\ddie Of the Nght * Apple Mail 7

I ‘ Sessons

2345678 910112131415161738192020222324
Hour of Day

® Al others combined



BRANDTRIBE

PAY PER CLICK
TRACKING

If you are running PPC, then
Brandtribe will allow you to
import the click reports
from all major platform
directly into your campaign
reports.

You can then measure ROI
across each channel and its
overall cost vs conversion

Traffic Analysis for campaign period

Campaign Traffic Contribution

H Total Website Traffic

12000
0000

- o

g %o

2

5 6000

@

2000

B Total Cam paign Traffic

Campaign Period

Campaign Traffic Analysis by Channel

= Total Campaign Traffic  ===Google

5000
500
4 000
3500
g 300
2 25m
& 200
1500
1000
o
Campaign Period
Cost per Visit
Visits
6.00 50000
45000
R5.00 R&6S 40000
35000
R4.00 30000
= “
2 ,:. 25000 R 30000.00
# R3.00 R257 20000
= R220 15000
3 R 2.00 > 15000 "
200 4 eeesscenenecs RRRRR o oooor o R oo 10000
5000
R100 ROS6S 4]
R0.00 + ; ; Vists 4623
Google e bo Notabene Advine mMedia Budget, R 30000.00 R

Facebook  ====Notabene

— Advine

Traffic Split

M Total Sessions

B Campaign Sessions

Campaign Traffic Split by Channel

W Google
Facebook
W Notabene

W Advine

Channel Traffic Effiency

B Media Budget

R 70 000.00
R 60 000.00
R 60 000.00

R 50 000.00

R 45 000,00
R 40 000.00
R 30 000.00
R 20 000.00
12 000.00
l R 10000.00
+ R0.00
Notabene
73:

Facebook Advine
4670 9674
R 12 000.00 R 60 000.00 R 45 000.00

Channel



@ BRANDTRIBE

STORING CAMPAIGN
ASSETS...

We support over 32 file
types, which can be stored
against a campaign to create
an asset library.

Important documents,
poster, radio advertisements
or T&C’s can be stored
securely.




THANK YOU

In this demonstration we showed a
fraction of the 300+ consumer insights
that can be tracked and stored on
Brandtribe.

For a full demonstration, please contact
our team.

. 1

f= o

CONTACT DETAILS:

Tel:
+27 (0)21 788 6896

Fax:
+27 (0)86 639 3495

Web:
www._brandtribe.biz

Email:
support@brandtribe.biz




